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15. Conclusion

Campus Placement carried out in two phases during 2016 - 2017 were 
successfully completed and clearly demonstrated the demand of IITB 
graduates among the top recruiters in various segments of the economy. 
The success of the placement endeavour can be attributed to the 
outstanding quality of our students as well as the tremendous support 
provided by the Institute administration, academic units, faculty and staff, 
alumni, companies and other well-wishers. The recruiters appreciated the 
domain knowledge and training imparted to our students. The efforts of 
the placement office including the student placement team, combined 
with the excellent academic system and opportunities for all-round devel-
opment, has also contributed to establishing IITB as a preferred destina-
tion of recruiters and students. A majority of our past recruiters held their 
faith in our student’s abilities and recruited in large numbers. 

This year witnessed several new organizations visiting IITB for the first 
time and efforts needs to be taken to foster long-term relationship with all 
these organizations in near future. Campus placements will be more 
intensely sought by both companies and students due to increased corpo-
rate competitiveness, heightened student aspirations, a rapidly changing 
job market and an increasingly insecure global economy. This year saw 
several important headwinds in the business climate of Indian and Inter-
national companies due to global events which impacted the placement 
process in the interim period. Internal factors such as selection trends and 
strict criteria for participating companies, and restricted participation of 
start-up companies were some reasons for fall in demand.

Country Number of Internship Offers

India 899
12Japan

USA 2
3China

Dubai 1
917Total

There has been a positive trend in international companies hiring 
IITB students as interns. Japan has been at the top in this list.

Table 8.  Country-wise offers from companies.


